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s we move into the new season, one 

of the biggest gatherings in the TV 

world is taking place in Singapore! 

Leading content creators from around the 

globe are coming together to showcase 

their top productions on the international 

stage and explore new collaborations. In 

our special ATF 2024 issue, we bring you 

highly anticipated interviews and the latest 

industry news, eagerly awaited by both 

audiences and industry professionals.

In this edition, we had a pleasant 

conversation with Akshit Sandhu from 

Calinos Entertainment about the 

company’s legacy and commitment 

to Turkish drama. Celebrating its 25th 

anniversary at this year’s MIPCOM, Calinos 

stands out with its innovative projects. In 

our exclusive interview, we took a closer 

look at their new romance series, Love with 

Lavender Scent.

Şekib Avdagiç, President of the Istanbul 
Chamber of Commerce, highlighted 

ICOC’s record-breaking success in 2024, 

including 47 fairs across four continents, 

emphasizing Türkiye’s ambitious goals for 

expanding Turkish content and products in 

the Asian market.

Additionally, The Nightfall, starring Su Burcu 

Yazgı Coşkun and Burak Deniz, has been 
attracting significant interest from viewers. 

We spoke with the series’ director, Emre 

Kabakuşak, about his directorial journey 
from Remember Darling to The Nightfall. 

Kabakuşak openly shared how criticisms 
on his work has influenced his craft.

Mert and Zeynep Gürer explore the 

importance of television series in 

promoting historical and touristic 

locations through destination marketing, 

while Zeynep Gönenli dives into one of our 

favorites, I Am Mother. Rating analysis and 

the latest news are also waiting for you in 

this new issue.

At EPISODE, we look for hope and inspiration 
in every story we tell, and we look forward 

to taking you along on each new page.

Enjoy the new issue!

Exploring 
the World of 
Content 
From Türkiye 
to the Globe

A
INTERVIEWS

CONTENTS

CEO 
ÖZLEM ÖZDEMİR

ozlem@episodedergi.com

EDITOR-IN-CHIEF
OBEN BUDAK

oben@episodedergi.com

EDITORS

YAĞMUR ÇÖL
yagmur@episodedergi.com

YOLDAŞ ÖZDEMİR
yoldas@episodedergi.com

ENGİN İNAN
engin@episodedergi.com

ONLINE EDITOR
ONUR BAYRAKÇEKEN 

onur@mylosyayingrubu.com

ART & DESIGN
CANSU ÖZCÖMERT

SOCIAL MEDIA EDITOR
İREM ÜNER

SALES & MARKETING
info@episodedergi.com

Website: episodedergi.com

FOLLOW US

@EPISODEDERGI

HEADQUARTERS
CAFERAGA MAH. DR ŞAKIR PASA 

SOK. NO 3-A, KADIKOY- ISTANBUL, 
TÜRKİYE

+90 0543 345 46 00 

Episode and episodedergi.com 
are operated by Mylos Publishing 

by Mylos Publishing Group 
-Publishing Consultancy Services 

Limited Company. All text, content, 
photographs, video, audio, and 

graphics are owned by or licensed 
by Episode or other third parties 

and are protected from any 
unauthorized use, copying and 

dissemination by copyrights, 
trademarks, and/or other 

proprietary rights and laws of the 
Türkiye and other countries.

AKSHIT SANDHU
Calinos 
Entertainment

Oben Budak

NEWS                 10

I AM MOTHER: 
ORDINARY DAYS, 
EXTRAORDINARY 
STORIES             24

LISTING            26

Subscribe to our newsletter: episodedergi.com

EMRE 
KABAKUŞAK

14

ŞEKİB AVDAGİÇ
Istanbul Chamber 
of Commerce 
(ICOC)

20

06



/ 



Love with Lavender Scent definitely 
stands out within the romance genre by 
going beyond the traditional love story.

By YAĞMUR ÇÖL

AKSHIT SANDHU, MANAGER OF FORMAT ACQUISITIONS & 

SALES, CALINOS ENTERTAINMENT
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A
kshit Sandhu, Manager of Format Acquisitions & Sales 

at Calinos Entertainment, joined us to discuss Calin-

os’s 25th-year anniversary, the success of their new 

series Love with Lavender Scent, and the continued global pop-

ularity of Farah. He also shared Calinos’s goals for ATF 2024, 

emphasizing their focus on expanding into the Asian market 

and exploring co-production opportunities to bring more Turk-

ish narratives to international audiences.

Calinos recently celebrated its 25th anniversary at MIPCOM 
with a special event. How was your experience there, and 
what can you tell us about the celebration?
The celebration in Cannes was a wonderful tribute to Calinos En-

tertainment’s achievements. It felt meaningful with the launch of 

Hidden Garden, where Fırat Gülgen and the cast shared heart-
felt insights into the project. A unique highlight was the “wish 

box”, where guests contributed wishes that will be woven into 

the series’ storyline. The evening beautifully captured Calinos’ 

legacy and its commitment to Turkish drama on a global stage.

You’ve recently added a new romance series to your catalog. 
Could you tell us a bit about Love with Lavender Scent?
To answer your question, Love with Lavender Scent is a captivat-

ing romance series that weaves together complex relationships 

and hidden pasts within a small Romanian village. Set in Podişor, 
a community where time seems to stand still and residents 

live by their own rules, the story brings to life a rich tapestry 

of secrets and evolving con-

nections. At its core is Anda, 

a respected family doctor 

who, after escaping an abu-

sive marriage, has built a life 

of strength and resilience for 

herself and her daughter. Her 

life is upended with the arriv-

al of Stefan, a former football 

star who unexpectedly inherits 

her family property through 

a twist of fate tied to her fa-

ther’s dark past... 

Love with Lavender Scent’s 
first two episodes, aired on 
October 31, 2024, attracted 
over 1.2 million viewers na-
tionwide, securing the top 
position in audience ratings 
across all viewer categories. 
What do you think has con-
tributed to its success, and 
how do you see this series 
growing in the future? 
I think one of the key factors 

driving its popularity is the way 

it connects emotionally with 

Love with Lavender Scent has set 
a solid foundation. With the right 

blend of emotional storytelling 
and visual appeal it has the 

potential to keep climbing and 
make a lasting impact.

viewers right since the first episode. Audi-

ences today are drawn to stories that don’t 

just entertain but make them feel seen 

and understood, and Love with Lavender 

Scent has tapped into that beautifully.  

Love with Lavender Scent has set a solid 

foundation. With the right blend of emo-

tional storytelling and visual appeal it has 

the potential to keep climbing and make a 

lasting impact.

Love with Lavender Scent seems to offer 
a romance that goes beyond just a love 
story. What aspects of the series do you 
feel set it apart within the romance gen-

re, and what kind of emotion-
al journey do you hope it will 
take viewers on as they follow 
its story?
Love with Lavender Scent defi-

nitely stands out within the ro-

mance genre by going beyond 

the traditional love story.

It isn’t just telling a love story; 

it’s inviting the audience to ex-

plore the many shades of love 

and to find beauty in both the 

tender and challenging mo-

ments of connection.

How do you see Love with 

Lavender Scent’s global jour-
ney developing? What im-
pact do you hope it will have 
as it reaches new audiences 
worldwide?
The exploration of themes 

such as love, resilience, and 

self-discovery transcends 

cultural boundaries, enabling 

viewers from diverse back-

grounds to find common 

ground with the characters’ 
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experiences. The series addresses societal issues and person-

al dilemmas, prompting discussions on topics like societal ex-

pectations, personal fulfillment, and the complexities of human 

relationships. “Love with the Scent of Lavender” aspires to cap-

tivate global audiences through its heartfelt storytelling and au-

thentic cultural representation, leaving a lasting impression that 

encourages both entertainment and reflection. 

Farah has already been sold in multiple regions and is one of 
your standout shows. Demet Özdemir and Engin Akyürek are 
hugely popular worldwide, and Farah is a powerful story about 
a mother’s sacrifices to save her child. What do you think 
makes Farah appeal to viewers around the world?
Farah has indeed been a standout success, and we’re thrilled 

with its journey so far. It’s been well-received in multiple re-

gions, and audiences have connected deeply with its emotional 

story. At the heart of Farah is a powerful narrative about a moth-

er’s resilience and sacrifice, which resonates universally.

Demet Özdemir and Engin Akyürek’s performances have also 
brought incredible depth to their characters, adding to the 

show’s appeal. Both actors have a strong global following, and 

their chemistry in Farah makes the story even more impactful. 

The themes of love, sacrifice, and survival make Farah a relata-

ble story that transcends cultural boundaries, and we’re excited 

to see it continue to reach new audiences around the world. 

In our previous conversation with Fırat Gülgen, he mentioned 
that Calinos is also involved in production. How is that going? 
Are there any new projects you can share with us?
Yes, Calinos is indeed expanding into production, and it’s an ex-

citing new chapter for the company. Beyond distributing Turkish 

dramas globally, we are now focusing on creating original con-

tent that brings fresh stories and voices to the screen. We’re also 

developing a few other projects, though details are still under 

wraps. The team is enthusiastic about bringing unique, compel-

ling Turkish narratives to an international 

audience, and there’s definitely more to 

look forward to in the coming year!

Calinos has a rich and diverse catalog. 
Which genres in your lineup tend to at-
tract the most interest in the Asian mar-
ket?
In the Asian market, some of the genres 

that attract most interests are romance, 

family, and drama genres. Romantic dra-

mas with emotionally compelling sto-

rylines have a strong appeal, as they 

resonate well with audiences looking for 

relatable, heartfelt narratives. We’re also 

seeing increased interest in thrillers and 

mini-dramas, as viewers are drawn to 

high-quality productions with suspense-

ful and engaging plots. As our catalog ex-

pands with international titles, we’re ex-

cited to introduce more genres to Asian 

audiences.

After MIPCOM, we’re now heading to 
ATF. Could you share some of Calinos’ 
goals and expectations for ATF?
We’re excited about the opportunities 

Calinos has to strengthen our presence 

in the Asian market. We’re eager to in-

troduce Hidden Garden to new audiences 

and build on the enthusiasm from MIP-

COM. Personally, I’m looking forward to 

seeing the interest in our scripted for-

mats as well as exploring co-production 

opportunities with Asian partners.

The series addresses societal issues 
and personal dilemmas, prompting 
discussions on topics like societal 
expectations, personal fulfillment, and 
the complexities of human relationships. 
“Love with the Scent of Lavender” aspires 
to captivate global audiences through 
its heartfelt storytelling and authentic 
cultural representation, leaving a 
lasting impression that encourages both 
entertainment and reflection. 

INTERVIEW
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FILMING BEGINS FOR OGM 
PICTURES’ NEW SERIES ŞEHRAZAT

ATV’S NEW DRAMA 
HOLDING: FAMILY 
SECRETS AND 
POWER STRUGGLES

GOLD FILM’S ÇIÇEKLER AÇAR: A NEW 
HISTORICAL DRAMA SET TO PREMIERE IN 2025

Filming has officially started for Şehrazat, the highly anticipat-
ed new series from OGM Pictures, coming soon.

Set in İstanbul, this intense drama tells the story of Şehraz-
at, a hopeful and strong young woman studying medicine. Just 
as she’s dreaming of a bright future with her boyfriend, Fer-
hat, their world is turned upside down when he’s wrongfully 
sentenced to death. In a desperate move to save him, Şeh-
razat reaches out to Büyükbey, a powerful figure known for 
his dark influence, but she quickly discovers that nothing he 
offers comes without a cost. Adding to the intrigue, the sto-
ryline also follows Büyükbey’s daughter, Şirin, and his nephew, 
Kubat, whose strained marriage becomes part of Büyükbey’s 
larger plan to protect his empire.

The cast includes names such as İsmail Hacıoğlu, Simay Barlas, 
Aytaç Şaşmaz, Burcu Cavrar, Mehmet Çevik, and Ayşegül Ünsal. 
Produced by OGM Pictures and Onur Güvenatam, the series is 
directed by Çağrı Vila Lostuvalı, and the screenplay is written 
by Pelin Gülcan, Lara Bulut Tecim, and Batuhan Özbay.

Atv’s highly anticipated series 
Holding will soon premiere, invit-
ing viewers into a world of glamour 
and power struggles. The story 
follows Aydan, a world-champi-
on freediver, who unexpectedly 
finds herself in this high-stakes 
environment when she joins a new 
family. Her arrival uncovers hid-
den secrets and ignites a fierce 
battle for control within the fam-
ily. Will Aydan stay true to her val-
ues, or will she be drawn into the 
toxic game of power and money?
Produced by Limon Yapım and 
Hayri Aslan, the series features 
an impressive cast, including Er-
dal Özyağcılar, Tuğba Sunguroğlu, 
Caner Topçu, Mustafa Üstündağ, 
and many more. Holding promises 
gripping drama and family intrigue 
that will captivate audiences.

Gold Film, the team behind Red Roses and One Love, is preparing for 
a new series. Written by Şükrü Necati Şahin, Çiçekler Açar (Flowers 
Bloom) is set in 1925 and follows Ayşe, a village woman who, after the 
Hat Revolution, challenges expectations and rises to become a fash-
ion icon. Directed by the acclaimed director Hülya Gezer, Çiçekler 
Açar is expected to premiere in 2025.
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ATV’S UPCOMING DRAMA CAN 
BORCU BEGINS FILMING

PRIME VIDEO SHARES NEW BEHIND-
THE-SCENES PHOTOS FROM 39 
DERECEDE AŞK

FERIT KARAHAN BEGINS PRODUCTION ON NEW FEATURE FILM 
DJINN WEDDING WITH DEMET ÖZDEMIR AND ILHAN ŞEN

Filming has begun for atv’s new series Can Borcu starring Bülent 
İnal, Ebru Özkan, Mine Tugay, and Cüneyt Mete. 

The series centers on the intertwined lives of two families 
brought together by a car accident. Their story weaves through 
betrayals, forbidden relationships, and deep secrets. On one 
side, a man trying to be a father figure to three young people 
who lost their own father; on the other, a mother struggling to 
keep her children strong after the loss of their father.

The series is directed by Semih Bağcı and written by Onur 
Uğraş. Alongside the leads, the supporting cast features Ragıp 
Savaş, Demircan Kaçel, Nurşim Demir, Goncagül Sunar, Selen 
Soyder, Çağla Boz, and many others. 

Prime Video has released new behind-the-
scenes images from its original film 39 Dere-
cede Aşk (Love at 39 Degrees), starring Ayça 
Ayşin Turan and Furkan Andıç.

This romantic comedy captures the warm 
atmosphere of İzmir, with a screenplay by 
Uygar Şirin and direction by Tunç Şahin. Pro-
duced by Bir Film, 39 Derecede Aşk will soon 
be available exclusively on Prime Video.

Fatih was born and raised in İzmir, one of 
Türkiye’s coastal cities, which, like him, has 
a calm character. Ege, on the other hand, 
is an ambitious and successful young lawyer 
who grew up in the hustle of Istanbul. Punc-
tuality is Ege’s middle name. As events un-
fold, Ege finds herself in İzmir, dealing with 
a high-profile divorce case that will make or 
break her career, and she suddenly crosses 
paths with Fatih. As the divorce case heats 
up, these two contrasting characters have 
only 8 hours to gather evidence against the 
cheating spouse, wrap up the case, visit 
Ege’s eccentric mother, get Fatih’s musician 
friends to a concert, and attend a wedding 
all while racing around the streets of İzmir in 
a single car. Their plans and lives will change 
in ways they never expected.

Award-winning Ferit Karahan, known for The Fall from Heaven (2013) 
and Brother’s Keeper (2021) has started production for his new film, 
Djinn Wedding. The film stars Demet Özdemir (Farah) and İlhan Şen 
(Safir) and follows the generational breakdown of a family, exploring 
whether individuals can break free from the bonds of fate. Filming 
is expected to take place in Erzincan in October. The production in-
cludes collaboration from Türkiye’s Berton Medya, FK Film, and As-
teros, as well as Romania’s Flama and Serbia’s See Film. 
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CJ ENM, O3 MEDYA, DASS YAPIM, 
AND ECCHO RIGHTS TEAM UP 
FOR QUEEN OF TEARS TURKISH 
ADAPTATION

YASAK AŞK: 
TIMS&B’S NEW 
DRAMA COMING 
SOON TO ATV

GOLD FILM’S NEW DRAMA MAVI 
BEGONVIL IN THE WORKS WITH 
ACCLAIMED WRITER NURAN EVREN ŞIT

The popular Korean drama Queen of Tears is being adapted in 
Türkiye. CJ ENM has partnered with O3 Medya and DASS Yapım 
to bring the series to Turkish audiences, with Eccho Rights han-
dling international sales.

Saner Ayar, CEO of O3 Medya, stated: “We’re thrilled to bring 
Queen of Tears to Turkish audiences as it marks an important 
milestone in the collaboration between the Turkish and Korean 
television industries. We believe this adaptation, with its pow-
erful story and themes of family, love, and resilience, will deep-
ly resonate with viewers. This partnership reflects O3 Medya 
and DASS Production’s commitment to delivering top-quality 
content and pioneering international scripted adaptations.”

Sebastian Kim, Head of International Sales at CJ ENM, shared: 
“We’re excited to see Queen of Tears, one of this year’s most 
successful series, reimagined for Turkish audiences. It will be 
fascinating to see how the story is adapted to a new cultural 
setting. We look forward to the Turkish version and believe the 
strong story will continue building on its global success.”

Handan Özkubat, Director of Turkish Drama at Eccho Rights 
highlighted the impact of the adaptation, saying, “O3 and DASS 
Yapım’s ambitious plans for this beautiful story’s Turkish adap-
tation will make a significant impact on the international mar-
ket. We’re eagerly looking forward to sharing this exciting new 
project with the world.”

One of Türkiye’s top production compa-
nies, TIMS&B Productions, is set to re-
lease its new series Yasak Aşk (Forbidden 
Love) on Atv. Directed by Umur Turagay 
and written by Ayfer Tunç, the show stars 
Erkan Petekkaya as Cengiz Bazmanoğlu, 
whose story kicks off with his release 
from prison. Görkem Sevindik plays his 
brother, Sinan Bazmanoğlu, while their 
uncle Derman is portrayed by renowned 
actor Kerem Alışık. The role of Hande Al-
kan, the Bazmanoğlu family’s greenhouse 
manager and lead female character, has 
yet to be announced.

Gold Film has teamed up with Nuran Evren 
Şit, the renowned screenwriter of Anoth-
er Self, for one of its upcoming projects 
this season, Mavi Begonvil. The series will 
center on a woman with two children as 
she embarks on a journey of self-dis-
covery following the loss of her husband. 
Currently in development, the cast and 
release date have yet to be confirmed.
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NEW COMEDY SERIES PLATONIK 
BEGINS PRODUCTION, STARRING 
KEREM BÜRSIN

APOLLON BY DAY ATHENA BY 
NIGHT WINS ASIAN FUTURE BEST 
FILM AWARD AT 37TH TOKYO FILM 
FESTIVAL

BOZDAĞ FILM’S BIR ZAMANLAR ISTANBUL, STARRING 
CIHANGIR CEYHAN AND ALINA BOZ, COMING SOON TO TRT1

The upcoming series Platonik, written by Gupse Özay, is set to 
start production soon. Starring Öykü Karayel, Kerem Bürsin, 
and Özay herself, the show follows Gülten (Özay) and her sister 
Nedret (Karayel) as they navigate life at their family’s hotel in 
Çeşme.

When the charming businessman Kaan (Bürsin) arrives in 
Çeşme with secret plans to take over the hotel, an amusing 
rivalry springs up between the sisters, unaware of his true in-
tentions. Kaan’s presence not only spices up family dynamics 
but also brings unexpected fun to the lives of the hotel’s guests 
and staff.

Emine Yıldırım’s first feature-length film 
Apollon by Day Athena by Night celebrat-
ed a major success at the 37th Tokyo Film 
Festival, winning the Asian Future Best Film 
Award. As the only entry from Türkiye, the 
film generated significant interest, with 
tickets selling out days in advance.

Director Emine Yıldırım, along with lead ac-
tors Ezgi Çelik and Barış Gönenen, editor 
Selda Taşkın, sound designer Metin Bozkurt, 
and producer Dilde Mahalli, expressed their 
gratitude for the enthusiastic response at 
the festival. The award was presented by a 
jury including Indonesian director Nia Di-
nata, Japanese festival director Yamashita 
Koyo, and Japanese director Yokohama Sa-
toko during the closing ceremony on No-
vember 6.
The jury praised the film as “an original work, 
with standout performances that add layers 
of depth to the story. Visually captivating, it 
seamlessly connects past and present with 
a refreshing perspective.”

Accepting the award on stage, Emine 
Yıldırım couldn’t hide her excitement. In her 
speech, she shared insights into the film’s 
creation: “This film is the product of true 
collaboration between artists in front of 
and behind the camera, who poured their 
hearts and souls into it with me. I owe my 
gratitude to my actors and the entire crew, 
especially my lead actress, Ezgi Çelik, with 
her lionhearted spirit, and my producer, Dil-
de Mahalli, with her wisdom. Despite all the 
challenges, we completed this film thanks 
to the solidarity of women. I dedicate this 
award to all the women of the Middle East.”

Bozdağ Film is bringing a new series, Bir Zamanlar İstanbul (Once 
Upon A Time in İstanbul) to TRT1, starring Alina Boz and Cihangir 
Ceyhan. Alina Boz plays Seher, a fearless journalist in 1990s Istanbul, 
while Cihangir Ceyhan takes on the role of Ali, whose path crosses 
with Seher’s during their university days. The premiere date for this 
highly anticipated series is yet to be announced.
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Creating a 
Fairytale: 
Emre 
Kabakuşak 
on The 
Nightfall

By YAĞMUR ÇÖL

T
he Nightfall, starring Su Burcu 

Yazgı Coşkun and Burak Deniz, 
has captured viewers’ attention 

from its very first episode. We sat 
down with the show’s director, Emre 
Kabakuşak, to discuss his directing 
journey from Remember Darling to The 

Nightfall and much more.

I’d like to start by talking about your new 

series. The Nightfall has been quite suc-

cessful in the ratings so far. We’d love 

to hear more about the show from your 

perspective.

The Nightfall is about the struggle of two 
people who fall in love at first sight and 
try to make the impossible happen. A 
police officer who requests a transfer to 
seek revenge falls in love with the daugh-

ter of the man who had his father shot, 
and our journey begins with the most 
genuine emotions and unexpected sur-

prises.

INTERVIEW
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Criticism of my work has 
always had a positive effect 

on me. The story we’re telling 
doesn’t need to have a exact 
equivalent in real life; we’re 
creating a kind of fairytale, 

selling dreams. We’re not here to 
present absolute truths, deliver 
public service announcements, 

or act as thought leaders. Of 
course, there will be criticism, as 

long as it’s within the bounds of 
logic and reason. If we’re telling 

the love story of a 32-year-old 
police officer and a 21-year-old 

young Yörük girl, then Burak 
and Yazgı are perfect for it!

The Nightfall has been very well-received, and it also has a 

strong cast. The story explores new directions with each epi-

sode. What do you think are the elements that make the show 

so beloved by the audience?

I think the audience wants to see something relatable, genu-

ine, and natural. We combined visuals that fit the story with a 
straightforward narrative. This approach was appreciated by 
viewers, they found our work sincere. They connected with the 
actors, took sides in the character conflicts, and that made 
what we created engaging to watch.

The series started in Denizli and is now continuing in İstan-

bul. Your choice of locations and use of music have also been 

widely praised. What can you tell us about these aspects?

All of it is the result of extensive efforts. Before choosing Den-

izli, we visited and examined many places, including Adana, 
Mersin, Tarsus, and other locations in the west. We decided that 
Denizli and its surroundings were the most fitting for the story 
we wanted to tell and the atmosphere we aimed to create. I’m 
glad we went there; the working conditions were very favorable, 
and visually, it provided a setting that really satisfied us. Our 
music is by Alp Yenier, with whom I previously worked on The 

Ambassador’s Daughter. He’s an artist whose intuition and sen-

sibility I trust deeply, and his contributions are clearly evident. 
He understands perfectly touch the scenes I shoot and grasps 
exactly what kind of scene I’m aiming to create with each shot.

Before The Nightfall started, there was some criticism about 

the age gap between Burak Deniz and Su Burcu Yazgı Coşkun. 
After the first episode aired, there were also discussions 

about the cave scene. As the director of the series, how do 

you respond to these criticisms?

Criticism of my work has always had a positive effect on me. 
The story we’re telling doesn’t need to have an exact equiv-

alent in real life; we’re creating a kind of fairytale, selling 
dreams. We’re not here to present absolute truths, deliver 
public service announcements, or act as thought leaders. Of 
course, there will be criticism, as long as it’s within the bounds 
of logic and reason. If we’re telling the love story of a 32-year-
old police officer and a 21-year-old young Yörük girl, then Bu-

rak and Yazgı are perfect for it! They’re both so talented and 
intelligent; always bringing something extra to their roles. With 
such high awareness, every scene they perform sparks reac-

tions, which is completely normal. The script finds ways to ad-

vance its story, and the ablution scene in the cave was just an 
element to bring the characters together, and it turned out to 
be a beautiful scene.

The Nightfall has started its global journey at MIPCOM, one of 
the most important content fairs. How do you feel about the 

show’s potential success internationally? What do you think 

awaits the series in this regard?

We create our work to be successful, so seeing it appreciated 

and enjoyed is a wonderful feeling. As a country, we’re already 
in a good position in the international TV series market, and 
being part of that presentation, reaching a global audience, 
and being watched motivates us to do even better.

Since the beginning of your career, you’ve been involved in 

memorable projects on Turkish television and have worked 

with many prominent directors. know you studied at univer-

sity in Niğde and then began working as an assistant, but I’d 
love to hear about your journey into the industry from your 

perspective.

I started in the industry as an assistant in 2003. After that, I 
set a goal for myself, to become a director within five years, 
and my first step toward that was with the series Remember 

Darling, where I began directing. Then came other series and 
film projects...

Remember Darling was one of the most important and valua-

ble series in our television history. Following that, you direct-

ed memorable series like To Better Days, War of the Roses, 

and Lifeline. Turkish television has undergone a significant 

transformation, especially over the past decade. You’ve spent 

many years in the world of television and cinema, and I believe 
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you have a strong intuition about audience preferences and 

expectations. How do you view this change? What have you 

observed?

Yes, each project I’ve done is very valuable to me. With each 
one, I learned a lot, gained experience, made mistakes, and 
tried to learn from them. I’m still learning, trying to understand, 
to find my own absolute truths because what we do is actually 
a very subjective job. Everyone has their own perspective, their 
own story, and their own way of telling it. In the past, episodes 
were shorter, audiences could watch without getting bored 
and engage more deeply. Now, the episodes are very long, 
sometimes slow, with a slower pace... It has become challeng-

ing to keep viewers engaged and watching.

I’d also like to touch on audience preferences. What do you 

think viewers want to watch these days?

I think viewers want to empathize. They want to find heroes, 
to celebrate with the characters they choose, to feel joy, to 
see resilience even in sorrow, and to watch people overcome 
challenges. They want to see strength. In dramas, want to feel 
grateful, to see that their own situation isn’t so bad, and to see 
what else is out there. They want to be intrigued, to see their 
predictions come true, and to have that satisfaction of saying, 
“I knew it.” But, of course, that’s just my perspective.

In the TV series industry, casting and script selection are cru-

cial. Great scripts can fail due to poor casting and vice ver-

sa. As a director, what criteria do you pay attention to when 

choosing scripts and actors? I am sure you have some special 

instincts you developed in this process.

Everything must be in harmony; a great story can be wasted 
with poor casting and direction. In my projects, I first look 
at what kind of cast the script requires: the type, talent, and 
energy. Then comes a rigorous audition process, working and 

reading scenes until we find the right fit, 
and finally, aligning the cast like puzzle 
pieces to ensure cohesion.

You’ve directed Bride of Beirut, an ad-

aptation of Bride of Istanbul. What did 

this experience bring you? It must not be 

so easy to direct a series in a different 

country, with local actors, and in a dif-

ferent language.

It was a project I experienced for the 
first time, and I was initially very anxious. 
During the preparation process, I real-
ized how universal our work is and how 
cinema is based on emotions, a common 
language beyond words. Though I heard 
a different language, I saw the same feel-
ings. After I expressed what I wanted to 
accomplish, despite the cultural differ-

ences, their understanding and sharing 
in my emotions and excitement led to a 
successful project.
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Hits, Misses, and 
Fresh Starts: 
A Look at the 
Türkiye’s New 
TV Season 
YAĞMUR ÇÖL

HOW WILL THESE FRESH RELEASES IMPACT THE ALREADY 

COMPETITIVE RATINGS SCENE? ONLY TIME WILL TELL, BUT ONE 

THING IS CERTAIN: TÜRKİYE’S TV INDUSTRY CONTINUES TO CAPTIVATE 

AUDIENCES WITH PLENTY OF EXCITING NEW STORIES.
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he rising costs of production in Türkiye led networks to 

cancel summer series and start the regular season ear-

lier than usual. This year, Turkish dramas began airing as 

early as September, with a mix of renewed fan-favorites and am-

bitious new titles produced by the country’s leading production 

companies, all competing for top ratings. 

A total of 17 series returned from last season, with 8 new ones 

kicking off in September and 2 more debuting in October with 

more shows lined up to premiere in November and December. 

In the tough ratings competition, some new releases were can-

celed early, while others turned into big hits, adding to the suc-

cess of the returning favorites. Let’s dive in and take a closer 

look.

THE STANDOUT NEW SERIES
Among the season’s top-performing new dramas, Valley of 

Hearts, produced by TIMS&B Productions, captured a strong to-

tal rating of 4.03 in its premiere. Another buzzworthy title, The 

Good and the Bad, featuring Aras Bulut İynemli, debuted with 
an impressive 5.49 rating. Meanwhile, the adaptation of Aveni-

da Brasil, retitled Leyla, launched with a respectable 4.87, and 

ATV’s The Nightfall joined the lineup with a debut rating of 4.67. 

All these new series have successfully maintained their run so 

far.

October added a few promising new dramas to the lineup. On 

October 15, Hidden Garden, starring Murat Yıldırım and Ebru Şa-

hin, aired its first episode with a rating of 3.36. Another notable 

series, The Cost of Lies, made its debut the same month, secur-

ing a rating of 3.88.

OLD BUT GOLD
While fresh stories and cast ensembles draw initial interest, re-

newed series have shown they still hold a special place in view-

T

ers’ hearts. In the ABC1 category, classics like One Love (8.59), 

An Anatolian Tale (6.91), Blooming Lady (7.98), Red Roses (7.87), 

The Shadow Team (7.22), and The Ottoman (6.03) are consistently 

topping the charts.

In the ABC1 category for October, The Good and the Bad joined 

the top ranks alongside One Love, An Anatolian Tale, Blooming 

Lady, and Red Roses in the top three spots, underlining the con-

tinued appeal of these beloved series.

CANCELLED SHOWS
Despite a strong lineup, some newcomers fell short in the rat-

ings and ended sooner than anticipated. Kötü Kan, Güzel Aşklar 
Diyarı, and Loveberry all wrapped up by their sixth episodes. 

Meanwhile, the returning series Taş Kağıt Makas concluded its 

second season with only five episodes. The series Kör Nokta, 

starring İsmail Ege Şaşmaz and Rabia Soytürk, also met an early 
end, ending after just four episodes due to low ratings.

WHAT’S NEXT?
Even with an early start to the season, there 
are still many new series set to premiere in the 

coming months. Following the debut of 6 of Us, 

OGM Pictures is gearing up to launch several 

highly anticipated shows, including Kral Kay-

bederse, starring Halit Ergenç, and Şehrazat. 
The historical drama Şakir Paşa Ailesi: Mucize-

ler ve Skandallar is also on the way, along with 

an ambitious Korean adaptation, Aşk Evlilik 
Boşanma, which is expected to capture signif-

icant audience interest.

How will these fresh releases impact the al-

ready competitive ratings scene? Only time 

will tell, but one thing is certain: Türkiye’s TV 

industry continues to captivate audiences with 

plenty of exciting new stories.

*This article was written on November 10, 2024.
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Every country where Turkish 
series are watched becomes a 
market for products labeled 

“Made in Türkiye”
By YOLDAŞ ÖZDEMİR

ŞEKİB AVDAGİÇ, PRESIDENT OF ISTANBUL CHAMBER OF COMMERCE (ICOC)
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F
or our ATF Singapore issue, we had the opportunity to 

sit down with Istanbul Chamber of Commerce Presi-

dent Şekib Avdagiç to discuss the Chamber’s strategic 
vision for 2025 and more.

Avdagiç highlighted ICOC’s record-breaking achievements in 
2024, including 47 trade fairs across four continents, and out-
lined ambitious goals for expanding Turkish content and prod-

ucts in the Asian market. With ICOC’s continued presence at 
key events like ATF Singapore, Avdagiç foresees new partner-

ships that will strengthen ties between Türkiye and Asia, driv-

ing mutual growth and opening doors for Turkish businesses 
worldwide.

How was 2024 for the Istanbul Chamber of Commerce (ICOC)? 

Could you provide a detailed evaluation of ICOC’s activities in 

various trade fairs across different sectors around the world?

At ICOC, our most significant initiative to enhance the com-

petitiveness and productivity of our members has been to take 
our products and business community to international trade 

shows, a tradition we have maintained since the 1893 Chicago 
Fair. Back in those days, we were only able to organize partic-

ipation in one fair at a time. However, in 2024, we reached a 
record by organizing 47 trade fairs.

This year has been our most productive yet. Through these 47 
trade fairs, we facilitated the participation of 1,300 Turkish 
companies, providing them with approximately 40,000 square 
meters of exhibit space to showcase their products and servic-

es on an international stage. For example, we set a new record 
at the Paris SIAL Expo with 294 companies participating and a 
total exhibition area of 7,983 square meters. Similarly, our na-

tional participation in Phase 2 of the Canton Fair saw a three-

fold increase compared to the previous year.

In summary, in 2024, we were present at global trade shows 
across all sectors: from lighting to textiles, promotional prod-

ucts to digital transformation, construction to stationery, 

TV and film content to mobile communication technologies, 

composites to automotive. We participated in numerous fairs 
across 17 different countries on 4 continents.

In 2024, ICOC also participated in numerous global content 

fairs. What can you share about this year’s developments in 

the export of Turkish content?

First, let me emphasize this: Türkiye’s TV industry functions 
as a driving force for the Turkish economy and continued this 
praiseworthy role in 2024. The success of our dramas has 
helped create a billion-dollar industry for Türkiye. Beyond 
that, it has strengthened Türkiye’s global soft power. Research 
shows that Türkiye is now the world’s second-largest export-
er of scripted TV series, following the United States. We see 
that our content exporters play a significant role in the upward 

trend of our exports.

The uniqueness of the Turkish 
content industry, its emotional 

depth and the life motifs it 
portrays, meets Asia’s strengths 

at this fair. I believe that 
Turkish companies, which 

have established a solid target 
audience at ATF Singapore 

under the principle that “Content 
is everything,” will become a 

sought-after partner for new 
successes and collaborations.

In this regard, I think data from Parrot Analytics, a research 
firm, will be insightful: Between 2020 and 2023, global de-

mand for Turkish dramas rose by 184%, while Korean series 
saw a 73% increase. Turkish series attract attention even at 
the script stage, with 80% of them being sold before they even 
air. Turkish productions have now reached their 18th year in 
the Middle East and Gulf countries and their 11th year in Latin 
America. The characters of Turkish series have even become 
an inspiration for novelists worldwide.

I believe that, alongside the Turkish TV drama and content in-

dustry, the pioneering projects and initiatives led by the Istan-

bul Chamber of Commerce (ICOC) since 2011 have made a sig-

nificant contribution to achieving this success. Since then, we 
have been facilitating the participation of companies in various 
content fairs across Europe, the Middle East, Asia, America, and 

Africa. I am pleased to say that our efforts, which began with 
MIPCOM, have helped foster a robust export culture in this field.
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In 2024, we participated in Content Americas, MIPTV, NATPE 
Budapest, MIPCOM, Dubai International Content Market, and 
ATF Singapore, and we will continue our work at the same pace 
in 2025.

We’re now at ATF, one of the most important fairs for the Asian 

market. How does ICOC evaluate ATF, and what are your goals 

for this year’s market?

We consider ATF Singapore to be the most significant content 
fair in the Asian region. For this reason, we are organizing Tür-

kiye’s national participation for the 9th time. We see ATF Sin-

gapore as the gateway for the Turkish content industry to reach 
Asian markets. It’s a two-way exchange… Because this fair also 
provides the strongest platform for our content collaborations 
with Asian countries.

The uniqueness of the Turkish content industry, its emotional 
depth and the life motifs it portrays, meets Asia’s strengths 
at this fair. I believe that Turkish companies, which have 
established a solid target audience at ATF Singapore under 

the principle that “Content is everything,” will become a 
sought-after partner for new successes and collaborations. 
Therefore, bringing together the Turkish content industry with 
professionals from the Asian sector is incredibly exciting for us.

Asia is indeed a crucial market for Turkish content. What can 

you say about our content exports and potential collabora-

tions with Asian countries in other sectors?

I agree with your observation that Asia is an essential market 
for Turkish content. There are actually two seemingly con-

trasting reasons for this: Turkish content resonates with global 
tastes and emotions, appealing to a wide international audi-

ence. Secondly, the content Turkish produce have the ability to 

preserve local values while presenting 
them with a universal touch. So this is a 
significant richness...

Undoubtedly, when a society with Asian 

heritage creates content infused with 

modern values, and this content reach-

es the right audience on the right plat-

form, success naturally follows. Türkiye 
is now acting as a bridge between Asia 

and Europe in the TV and content sec-

tor; not only bringing these two ancient 

continents together with its young con-

tent but also helping to keep them con-

nected.

This, in particular, will enable collabo-

rative production between Asian coun-

tries and Türkiye, not only for their own 
markets but also for a world of 8 billion 
people. I believe that ATF Singapore will 
bring us even closer to achieving this 
goal.

Beyond content exports, we have nu-

merous collaborations and exports 

across various sectors in Asian coun-

tries. Could you provide a general as-

sessment of these as ICOC?

The world has truly become a global 

village. Despite challenges like the pan-

demic, the inhabitants of this village 
rely on one another and must engage 
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in mutual exchange. The key point here is ensuring that these 
connections continue uninterrupted, in other words, maintain-

ing the supply chain. For this reason, the Istanbul Chamber of 
Commerce places great importance on every corner of Asia, 
from East Asia to Central Asia, South Asia to West Asia. As we 
strengthen our relations with every country from China to Ka-

zakhstan, we believe that Asia’s integration into global trade 
will contribute to a more equitable world with fairer distribu-

tion of wealth.

The export of Turkish content has a very positive impact on 

many sectors, from fashion to tourism. We’re certain that 

ICOC has observed these effects and outcomes closely. Could 

you share your insights on how Turkish content influences 

Turkish exports and other sectors?

Turkish TV series and content are acting as free consultants 
guiding Turkish businesses to the right markets. Türkiye’s soft 
power serves as a key that opens the doors of global markets 
for our exports. In other words, every country where Turkish 
series are watched becomes a market for products labeled 
“Made in Türkiye.” This is because the Turkish content indus-

try vividly shows Türkiye’s diverse product and service sectors, 
from food to technology, automotive to healthcare, to audi-
ences worldwide. As a result, we have a private sector that can 
export to nearly every country in the world.

We’re preparing for a new year. In your opinion, what goals 

should be set for Turkish content exports in 2025?

In fact, our goals for participation in content fairs, which we’ve 
planned together with the industry’s stakeholders, clearly out-
line our targets. Let me tell you this much about the goals: 
in January 2025, the Istanbul Chamber of Commerce will be 
organizing participation in a content fair in the United States 

aimed at the Latin American market. We 
plan to be present at every quality series 
fair on every continent, further elevating 
Türkiye’s content industry which serves as 
a driving force for the country’s service 
industry. Because we believe that just as 
Türkiye is advancing in industries like man-

ufacturing, agriculture, and technology, it 

must also continue to grow in the TV se-

ries and content sector to engage with 

the world. When the content industry be-

comes one of the strongest pillars of Tür-

kiye’s global trade ambitions, its achieve-

ments will be lasting and unbreakable. 

What are ICOC’s goals and plans for glob-

al fairs and organizations in 2025?

With 142 years of experience and over 
800,000 members, the Istanbul Cham-

ber of Commerce is one of the world’s 
two largest chambers. Our long-standing 
mission and guiding principles remain un-

changed: to position the Turkish business 
community at the heart of global trade 

and production.

We’ve set our 2025 global fair participa-

tion goals in this spirit. We will continue to 
be present in every fair and sector where 
trade, new markets, competition, innova-

tion, and collaboration thrive, alongside 
Turkish companies. Therefore, in 2025, 
our Chamber will keep paving the way 
for Turkish businesses at global fairs and 
events, helping them reach new heights.

With 142 years of experience 
and over 800,000 members, 

the Istanbul Chamber of 
Commerce is one of the world’s 

two largest chambers. Our 
long-standing mission and 
guiding principles remain 
unchanged: to position the 

Turkish business community 
at the heart of global trade 

and production.
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I Am Mother: 
Ordinary Days, 

Extraordinary Stories
ZEYNEP GÖNENLİ

I AM MOTHER IS A SERIES FILLED WITH BOTH HEARTBREAKING AND 

SIGNIFICANT EVENTS, YET IT SOMEHOW GIVES A SENSE OF CALM, 

MAKING IT FEEL LIKE WE’RE SIMPLY WATCHING AN ORDINARY DAY. 

I KNOW IT SOUNDS CONTRADICTORY, BUT ONCE YOU WATCH IT, 

YOU’LL SEE WHAT I MEAN.
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hen I first saw the trailers for I Am Mother which begins with the story of a 
missing child, I’ll admit I thought, “Here comes another show that will drown us 
in sorrow and misery.” I even thought to myself, “What a shame; such a great 

cast, and we probably won’t be able to watch it.” But after finishing the first episode, I 
realized I was completely wrong, and I happily admitted my mistake. I love being wrong in 
such a good way.

The series begins with Karsu and Reha’s son, Kuzey, going missing while on the way to İs-
tanbul with his grandmother, Filiz. By the end of the first episode, Kuzey has been found 
but is now known as Deniz. What we see at the end of the first episode actually repre-
sents three years in the story, and that’s exactly where 
everything truly begins.

Karsu, portrayed by Özge Özpirinçci with a naturalness 
we’ve sorely missed in TV series is married to Reha, 
played by Necip Memili with a remarkable intensity 
that’s almost terrifying. By the fifth minute of the show, 
amid all the drama, we’re already wondering, “Why on 
earth did this woman marry such a man?” Filiz, the 
grandmother played by Demet Akbağ, not only ampli-
fies the drama of the show but also brilliantly lifts the 
curtain on it, mischievously raising the humor in every 
scene she enters.

The story begins when, after finding her son, Karsu dis-
covers her husband has been cheating on her for years 
with her best friend. She immediately leaves everything 
behind and heads to İstanbul, moving in with her es-
tranged mother. Actually, she doesn’t go straight there; 
her aunt brings her there, and her mother tells her it’s 
time to put the past behind them and the story unfolds 
from there. One thing I really appreciate about this 
series is how quickly things progress, it doesn’t drag 
things out unnecessarily. For example, we don’t have to 
wait five episodes with sad music in the background for 
Karsu to learn she’s been cheated on. My main hope for 
the rest of the series is that it keeps up this momentum.

I Am Mother is a series filled with both heartbreaking 
and significant events, yet it somehow gives a sense of 
calm, making it feel like we’re simply watching an or-
dinary day. I know it sounds contradictory, but once 
you watch it, you’ll see what I mean. For example, Karsu 
hasn’t spoken to her mother Filiz in years because she 
lied to her, but the next morning, they have breakfast together as if everything is normal. 
Later, Filiz goes for Botox, has an allergic reaction, and Karsu rushes her to the hospital in 
a panic. The next day, over coffee, her mother and aunt exchange glances, wondering how 
they’ll look after the kids if Karsu starts working. Then Reha refuses to pay for the kids’ 
school fees, and all these moments blend in together, just like a slice of everyday life. It’s 
proof that you don’t always need grand gestures or dramatic lines to convey meaningful 
stories, just a storyteller who believes in what they’re telling and actors who truly under-
stand their characters.

If you haven’t started watching I Am Mother yet, you can jump in at any point and I promise 
that you won’t feel left out.

W
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EGO 
The Koraslan Family is one of the most 
well-known families in tourism industry 
in Türkiye. Sibel and Tuncay are both 
involved in their family business. On 
the the other hand, the Öztürks are a 
middle-class family, Burhan being the 
father, who lost his beloved wife 2 years 
ago, his daughter Elif and son Arda. Elif is 
engaged to Erhan, a frank and brave man 
who works in the finance department at 
the Koraslan Family’s firm. Burhan loves 
Erhan as his own son and relies heavily on 
him. When Erhan asks for money to invest 
on the stock market, he hypothecates his 
house in return for a huge loan. Things 
turn for the worse and Erhan loses the all 
money. The Öztürk Family could lose their 
house unless Erhan mends the situation. 
Meanwhile Sibel, who got unexpectedly 
abandoned by the man, who she had 
fallen in love with for the first time in her 
life, suddenly learns that she has a cyst 
in her womb and if she doesn’t conceive 
soon, she will not be able to bear children. 
Elif, Erhan and Sibel’s lives will completely 
change, when Sibel decides to get 
pregnant with Erhan’s baby and makes 
an indecent proposal in the amount of 3 
million.

LOVE WITH LAVENDER SCENT
Fifteen years ago, Anda returned to 
Podișor, escaping her abusive husband just 
before giving birth to her daughter. In this 
small village, she raised her child alone 
and became a respected family doctor, 
essential to the community. Her simple 
life changes dramatically when Stefan, a 
retired football player and stranger, inherits 
her house and land through her father’s 
will.
Anda discovers her father obtained the 
property through deceit and murder, and 
in a bid for redemption, he left everything 
to Stefan, the victim’s grandson. Stefan 
moves in, and although they initially clash, 
a bond begins to form as they confront 
their painful histories. The arrival of Stefan’s 
rebellious daughter, Alma, complicates 
matters, especially as tensions arise 
between Alma and Maria, Anda’s daughter.
Amidst conflicts, secrets, and mutual 
attraction, Anda and Stefan navigate their 
evolving relationship, facing emotional 
and external challenges. Just as they seem 
to find harmony and Stefan proposes, a 
new test threatens their fragile peace, 
reshaping Anda’s world once more.

FARAH
Adapted from the award-winning 
Argentinian series La Chica Que 
Limpia; Farah is the story of an Iranian 
woman, who had to run away from 
her country and is struggling to live in 
İstanbul, working as a cleaning lady in 
order to maintain the treatment of her 
son. Farah was one of the brightest 
students at one of Iran’s leading 
medical schools, until months before 
she had to flee. But she and her entire 
family ruthlessly pay the price for a 
man’s failure to reciprocate her love, 
and Farah flees to Türkiye, unaware 
that she is pregnant with a boy. Seven 
years later, this bright futured woman 
is forced to work as a cleaning lady in 
order to provide for herself and her 
son. Farah’s son Kerim has a disease 
called “balloon boy disease”... One 
night while cleaning, Farah witnesses 
a mafia murder. She begs to the 
hitman Tahir to let her go promising 
to keep her mouth shut and offers 
to clean the murder scene. The 
following day, Farah finds out that the 
victim of the crime is a policeman; 
a dear friend to her neighbor Gönül 
and her big brother Chief Inspector 
Mehmet (Fırat Tanış). Farah decides to 
testify and goes to the police station 
where she meets Tahir, who has been 
detained by Mehmet. Leaving the 
station at once, Farah decides to leave 
the country, however, fate has its own 
way and she suddenly finds herself at 
a hospital. While she tries to get away, 
a deadly injured man is being brought 
to the E.R. Farah intervenes in order 
to rescue him, unaware of the fact, 
that the man she tries to rescue is the 
leader of the mafia and Tahir’s boss - 
Ali Galip. This instinctive act takes her 
to the middle of the mafia-police war 
and an unpredictable love with her 
hunter Tahir, at the first season. With 
Farah’s son Kerim, all three together, 
create a family, against all odds 
around them. But the love between 
Farah & Tahir will be tested even 
harder at the second season when 
Behnam, the father of Kerim who was 
known as dead, arrives Istanbul to get 
his so-called “family” back.
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	041_ARKA KAPAK ICI
	042_ARKA KAPAK

